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1. Have more fun 
2. Make more money 



The market 
 is tough 



“GREAT” 



The weak get 
killed and eaten 



Make ‘Winning’  
the core of 
 your DNA 







why is winning  
important? 



Rainmakers 
 get rich 



http://www.abc.net.au/reslib/200610/r109264_339741.jpg�


Why don’t you win 
all the time? 



Because you’re not 
good enough 



Because you’re not 
good enough 

AT PITCHING 
AT PITCHING 



It’s time to 
Step Up 



Step Up  
Pitching skills 

Client Relationships 
People Power 



Step Up  
 

Pitching skills 
 



Attitude is everything 



Dumber.wmv



 
Marketing 

“Find out what people 
want and give it to 

them” 
 



Interrogate the  
decision makers 



Determine KPI’s  
of decision makers 



human need states 



human need states 
significance 
 
 
 
 
 



human need states 
significance 
certainty 
 



human need states 
significance 
certainty 
variety 
 



human need states 
significance 
certainty 
variety 
growth 
 



human need states 
significance 
certainty 
variety 
growth 
contribution 
 



human need states 
significance 
certainty 
variety 
growth 
contribution 
love 



Corporate Imperatives 
 

“What’s keeping the CEO awake 
at night” 



corporate needs 

+                          
individual kpi’s 

+ 
    human need states 

 



People Buy from 
People (Brands) 

They Trust 



1. Building Your Brand 
 
 

Trust = HxSxDWYSYD         
SI 



Step Up  
 

Client 
Relationships 



Step Up  
 

Client 
Relationships 





Step Up 
 

People Power 



 
Invest more in 

training in a 
downturn 



 
“What if you train 

them and they 
leave?” 



 
“What if I don’t train 

them and they stay” 



What’s your WOW Factor 



 
5. Consider the 

“Lifetime Value of 
a Customer” 



Ask your staff & 
customers. 

They’ve got all the 
answers 





Sam Walton 
& 

 Graham Keogh 



 
4. Do something 
 to WOW your 

customers 
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